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“ I t  is not the strongest of the species that survives, nor the most 
intel l igent, but rather the one most adaptable to change.” 

L.C. Megginson / Charles Darwin

In an ever-changing world, it is crucial for companies to adapt to new 
environments through constant reinvention. To meet these challenges a 
company can assert their leadership and expertise via a winning formula: 
stimulating creativity and innovation.

Our methodology, founded on observation and analysis delivers creative 
and pragmatic solutions to address the new challenges of the market to 
our clients. 

Our team uses a business intelligence approach analyzing key indicators 
(sociological, economic, cultural, artistic & technological changes in 
society) in order to identify trends in the market. Our creative team then 
translates this data into concepts across fashion and design.

Our mission is to provide our clients with pragmatic tools, strategic and 
stylistic information to anticipate market needs. Always dedicated, we 
work closely with our clients to assist them in achieving their goals and 
potential new targets. 

Today, we have launched a new training program, which will allow our 
clients to make the most out of the trends and to further adapt them to 
their sector.   

Together, let’s create tomorrow!

BY THIERRY ZOUZOU / PRESIDENT

Editorial
PROMOSTYL,  FORECASTING TRENDS S INCE 1966



Promostyl
an exceptional 
adventure 

OUR STORY 

Founded in 1966, Promostyl was a pioneer in the tex-
tile industry; inventing trendbooks that have come to 
be a reference tool for all professionals in the world of 
fashion. Following this success, Promostyl became the 
first agency to expand internationally: New York and 
Tokyo. 

In the 80s, analyzing societal and cultural influences 
that were impacting consumption led to new ideas. 
Promostyl was at the forefront of identifying new 
trends, announcing for instance: 
-the revolution of sportswear with the publication of a 
sport & street trendbook
-the arrival of ecology in fashion by creating an ‘Ecos-
tyles’ trendbook
-the importance of the ‘Baby Boom’ generation on the 
market

In order to foster closer relationships with our clients, 
the introduction of consulting services became a major 
axis of development in the 90s. In 2000, Promostyl was 
the first agency to open an office in China to address 
the development of emerging markets. 

Since its creation in 1966, Promostyl has been at the cutting edge of trend 
forecasting, an achievement that combines French know-how and international 
culture.  A factory of ideas, Promostyl is renowned for the creation of innovative 
concepts and products.
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Staying ahead of the rapid movements of society, 
Promostyl is launching a digital offer and training for 
companies’ staff who are in the business of creating 
the products of tomorrow. 

Faced with the acceleration of trends and overload of 
information, Promostyl is more than ever a source of 
inspiration for our clients.

OUR TEAM

Promostyl has a multicultural and multitalented team 
of professionals (marketing, art directors, stylists, desi-
gners…) who travel the world to detect major trends.  
Their diverse point of view contributes to our know-how. 
Our expertise is enhanced by our presence in Paris, 
New York, Tokyo, Beijing, Shanghai and Guangzhou.  

OUR INTERNATIONAL NETWORK

- 4 worldwide locations: France, Japan, USA & China
- 30 agents based in world capitals



Trendbook
services

INFLUENCES & DESIGN TRENDBOOK

COLORS TRENDBOOK

WOMEN TRENDBOOK

Our trendbook customers benefit from additional services to stay up to date 
with the changes in their sector: market intelligence, reports, exhibitions, design 
evolutions…

Each season, Promostyl publishes trendbooks with 
creative and technical content to help anticipate the 
future needs of the market. This service allows our clients 
to define their strategic and creative orientations.  

Each sector has a trendbook with complementary 
services to give our clients a comprehensive view of the 
market and trends. Supporting services include trend 
evolutions, market intelligence and pragmatic design tools. 

TRENDBOOKS 

INFLUENCES & DESIGN       
A prospective, multi-sector book that helps to decipher 
new trends. The tone of the season is first established by 
our presentation ‘‘Making of the Trends’’, a film in which 
you will see our inspirations. Each year based around a 
key message Promostyl defines four themes reflecting the 
movements that will impact Fashion and Design.

COLORS 
Promostyl creates a palette of 40 exclusive colors that 
come in paper, yarn and fabric swatches.  A creative and 
practical tool providing information on the evolution of 
colors, emphasizing the key colors of the season and 
color directions by market. 

CAHIER MODE & PRODUITS
SPORT - LINGERIE - FEMME - CASUAL & KNITWEAR 
BABY LAYETTE - ENFANT - YOUTH & DENIM - HOMME

Promostyl trendbooks are the go to support for the 
development of your collections. For each sector, they 

offer trend directions, fashion stories, color ranges and 
harmonies, fabric swatches, exclusive silhouettes, prints 
and flat drawings.  

COMPLEMENTARY ONLINE TRENDBOOK SERVICES 

TRENDNEWS
Issued quarterly to provide trend updates for each sector 
including new creative directions, runway overviews and 
focuses on new products and exhibitions.

TRENDBOOK TOOLS
You can download ready to use complimentary products 
from our website: flat drawings, graphics and exclusive 
prints.  

FOCUS ON 
Issued twice a month, this comprehensive report deciphers 
new consumer attitudes, focuses on major trends in 
design, art, fashion, cosmetic...

ONE DAY IN
A day in the life of our trend setters, the world seen 
through the eyes of Promostyl: discover the world’s most 
inspiring cities.

EXHIBITION REPORTS
Show highlights and what’s new for the season.

PREVIEWS
An early view of seasonal trends available to clients one 
month before the trendbook is released.

FASHION AND PRODUCT TRENDBOOKS

SPORT - LINGERIE - WOMEN - CASUAL & KNITWEAR 

BABY LAYETTE - KIDS - YOUTH & DENIM - MEN 

07



Creative 
consulting 
services

FASHION 
Women - Lingerie & Swimwear - Men - Junior - Baby 
& Children - Accessories - Shoes - Sportswear 
Jewelry 

COSMETICS
Trends - Colors -  Design - Packaging

DESIGN – COMMUNICATION - LIFESTYLE
Distribution - Commercial Spaces - Packaging 
Advertising - Media - Entertainment - Gastronomy 
Hotels & Restaurants

BRANDING

STRATEGY, POSITIONING AND BRAND IDENTITY
Promostyl studies your positioning, your market 
environment and implements a strategic development 
plan to promote or establish your identity. 

CREATION

DEVELOPMENT OF SEASONAL THEMES
Each season Promostyl analyzes the main socio-cultural 
and stylistic currents that influence fashion and design 
to identify the major trends, adapting them to fit in your 
collection development. 

DEVELOPMENT OF EXCLUSIVE PRODUCTS
We design your products keeping in mind your brand 
identity and the trends of the season.

DEVELOPMENT OF EXCLUSIVE COLORS
Our color trend experts will develop customized ranges 
adapted to your market.

COMMUNICATION

VISUAL IDENTITY
Promostyl develops your graphic identity in order to 
reinforce your image to your consumers.

WEB DESIGN
We offer a suitable digital identity for your brand in order to 
communicate your values with a wider audience: web, social 
networks and ecommerce platforms.

PACKAGING
In line with your positioning, we design your packaging: an 
essential interface for communication with your consumers.

RETAIL

RETAIL SPACE DESIGN: SHOPS & E-SHOPS
We create, develop and optimize your selling space.

MERCHANDISING
Optimize your product display and create an attractive, 
aesthetic and coherent representation of your collection. 

TREND FORUMS
Create a unique narrative universe that enhances your 
product presentation, expressing tomorrow’s major trends.

WORKSHOPS

CREATIVE WORKSHOPS 
Our experts will assist you in the adaptation of seasonal 
themes and correction of designs and prototypes. 

TREND SEMINARS
At the outset of the creative process, the Promostyl team 
translates key seasonal trends across various topics such as 
influences, consumer behavior, colors, textures, etc. 

Our creative consulting service analysis your specific needs and selects a 
dedicated team to deliver customized solutions.

OUR AREAS OF EXPERTISE
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Intra 
training

Deciphering the world around us has become 
essential.  How can we make the right choices with so 
many things influencing us? How can we strengthen 
our expertise?

To address these challenges, Promostyl is offering 
intra-training sessions to help your team integrate the 
right trends and make the best choices with the aim to 
increase their skillsets.

The intra-training sessions are customized to assist 
you with current or potential strategic issues.  Keeping 
teams motivated and performing to the best of their 
capabilities is a major challenge faced by companies.   

METHODOLOGY 

We offer training sessions across various topics 
including influences and design, sourcing, color, 
merchandising and retail... 

Based on your needs, we provide personalized and 
specific trainings via modules developed for your 
business. 

Key steps: 
-Diagnostic test conducted by our experts to identify 
your gaps, challenges and needs
-Definition of educational objectives to ensure that the 
training programs are effective to improve your skills
-Customization of the training by integrating your 

company codes, culture and communication material 
-Post-training follow-up to ensure that key learning 
has been adapted over the long term

COMMITMENT 

Our training department provides concrete solutions 
to develop professional competences. This means a 
commitment to provide interactive training sessions with 
relevant and operational content. 
The mix of education + expertise enables us to provide 
training sessions that will boost motivation and increase 
recognition for managers and their teams. 

HOW DOES IT WORK?

Our training session is lead by a team composed 
of a professional trainer and an industry expert.  
These courses are intended for your creative, sales, 
marketing, purchasing, image and merchandising 
teams. 

To start, Promostyl will create a project proposal 
based on your selected training program.  Following 
the agreement from your company, the content and 
organization of the training will be planned.  

Flexible and customized, our offer is reactive and 
adapts itself to the rhythm of your creations.

Our intra-training service helps adapt our know-how to your company. We provide 
tailor-made training sessions in your offices for your stylists, designers, product 
managers…
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PROMOSTYL.COM

PROMOSTYL HEAD OFFICE FRANCE
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PHONE :  +33  (0 )1  49  23  76  00

CONTACT :  ps t rends@promosty l . com


